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DIGITAL STORYTELLING PROJECT 
 

Digital storytelling is a narrative told using digital media. In most cases, the term “digital story” is used for a 
short video produced by someone who is not a media professional (read you!). Producers share stories of 
something important to them or their interests. Digital stories engage students in producing media and also 
allow for a site of deep reflection that is difficult when using only print media. By allowing students to use a 
variety of media—digital, print, image, sound, etc—digital storytelling addresses the needs of students who 
may be more visual, aural, or kinesthetic learners. 
 
You are to create a 3-5 minute video about something that interests you. It could be about yourself or it 
could be something you can use in the classroom. Below are detailed steps you should follow in creating 
your video. You can also find useful links and examples on the course Wordpress site. 
 
STEP I: WHAT STORY DO YOU WANT TO TELL? 
Make sure your story is focused. You have, at most, 7 minutes. Think small. You don’t need to tell 
everything. You can create your story about anything, but here are some ideas to get you started: someone 
important, an event in your life, a place in your life, what you want to do, something you want to learn more 
about, or a book you want to engage your student in reading are a few examples. 
 
STEP 2: GATHER MATERIALS 
Start researching your story and collecting data. Much like your multi genre, think about what you need to 
gather to tell your story. This could be family photos, newspaper articles, video footage, or any other 
data/materials you need for your story 
 
STEP 3: START WRITING YOUR SCRIPT 
Brainstorm what you want your piece to be. Jot down ideas. Take notes. Talk to people who might be able 
to help you with your story. Think about what voice-over you might use (yes, you need to talk as part of your 
piece). Draft a short script. When writing your script remember my mantra, “a crappy first draft is better 
than no draft.” Make it personal. Make it short. Think about how to combine the script with images and 
other videos. Read the script aloud as you edit. Unlike print text digital stories are meant to be read; so read 
it and practice hearing the voice behind the script. When doing your project, make sure you think about 
pacing. Also, make sure you look for the story arch. 
 
STEP 4: GATHER YOUR EQUIPMENT 
Get together the equipment you’ll need to put your piece into digital form. You should probably make sure 
you have access to a computer or laptop, video software, a scanner (if you need to upload pictures), 
recording devices, and microphones. Check and make sure all equipment works before you sit down to work 
on your story. 
 
STEP 5: CREATE A STORYBOARD 
A storyboard is used to plot out the events that unfold in a movie. You will use a storyboard to plot out your 
visual materials and then align them with the voice-over. (You can do this before you write your script, if 
that makes you feel more comfortable.) Use the storyboard to play out time (the order of what happens) and 
interaction (how does voiceover and music work with your images and video). This is where you “sync” your 
images with words. 
 
You can make a storyboard a number of ways. You could take a stack of index cards and the images you 
want to use. Place each image you want to use on a table and then put one index card below each image. 
On the index cards write, or draw, the images with some of the main words you’ll be saying as you present 
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each image. You could also make a storyboard by drawing out squares on a piece of paper, drawing the 
images, and then writing text under them. 
 
Keep in mind that you should probably keep each image on the screen for an average of 4-6 minutes. A few 
good images are much more powerful than a large number of random, scattered photos that don’t connect 
to your narration. 
 
STEP 6: DIGITIZE YOUR MEDIA 
You can start this at any time, but make sure you don’t end up needing to scan or upload photos or videos 
the night before your narrative is due. Generally, you want to keep your images in the 720x540-pixel range 
so you don’t lose too much detail, but don’t worry too much about that. 
 
STEP 7: RECORD A VOICE-OVER 
For this project, the microphone built into your computer or laptop should be fine for recording your 
narration. But, if you want it to sound better think about checking out a microphone and microphone stand 
from the Digital Commons in Malpass. 
 
STEP 8: ADD MUSIC 
Choose music that works with the pace and rhythm of your story. This will probably be the easiest part for 
most of you. The most effective tracks are often instrumentals with no vocals. Since you’ll be publishing your 
video on the Web, make sure that your work is not violating copyright laws. Recording your own music is 
one way to get around copyright. 
 
STEP 9: EDIT YOUR STORY 
Once you have all your elements together in your story, you want to start to edit it. Take the video and 
images you’ve loaded in to your software and match the timeline to your storyboard layout. Before you add 
transitions and special effects, make a rough cut (think of it as a draft), so you can see the overview of your 
project and look for areas you need to revise. As you revise, first start with your titles and overlaying text 
onto image or video. Try not to get to fancy with text—make sure that it is easy to read. After text, add 
transitions (probably the hardest part). Some software has it’s own built-in transitions you can use for your 
piece. Add music last. Make sure you adjust the volume, fade the music, but not drop it out completely. 
 
STEP 10: SHARE YOUR STORY 
You will need to publish your story on our course Wordpress site. You might also want to burn it to a DVD. 
The easiest way to share it is to put it on YouTube and then share the link. You can make your YouTube 
link either private or public. You will also present your video to the class so we can all watch your magic 
happen. 
 
DUE DATES: 
Wednesday September 24:    Story Mapping Draft (use Ohler) 
Wednesday October 1:    Complete Storyboard and Script Draft  
Wednesday October 29:    Final Video Uploaded to Wordpress 
       Fact-Check and Copyright Log (Hardcopy) 
       Revised Storyboard and Script (Hardcopy) 

 Presentations of Videos to Class 
 
 
 


